


MESA 1: A marca da cidade: 
branding urbano e narrativas 
simbólicas

MESA 2: Carioquices: a cidade 
do Rio em imagens

MESA 3: Sentidos do Porto 
Maravilha

MESA 4: Paisagens do Rio 
Olímpico

MESA 5: Rio de Janeiro a 
Janeiro: turismo e lazer 
carioca

MESA 6: Rio de megaeventos:  
cidade, Olímpiadas e legado

◦ PPGCom UERJ

◦ 27, 28 e 29 de 
novembro

◦ 16 palestrantes

◦ 5 mediadores

◦ Rio de Janeiro e 
megaeventos

◦ 2 mesas por dia
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1.
De onde surgiu o 

imaginaRIO?



◦ Grupo de pesquisa “Comunicação 
urbana, consumo e eventos”

◦ 24 pesquisadores

◦ Ricardo Ferreira Freitas 
(coordenador do Lacon)
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2.
Metodologia e técnicas 

utilizadas



◦ Organização: 3 
meses

◦ LCI, LEME E CAC

◦ Divisão da 
comissão 
organizadora: 4 
equipes

◦ Equipe 1: contato com 
palestrantes

◦ Equipe 2: Divulgação

◦ Equipe 3: Apoio no dia do 
evento

◦ Equipe 4: pós evento
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3.
Ferramentas utilizadas



◦ Checklist (pré, durante e 
pós-evento)

◦ Trello

◦ Excel 

◦ Google Analytics 
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Gerência e 
Organização



Como foi 
usado
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Trello



Como foi 
usado
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Excel



Como foi 
usado
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Google Analytics



◦ Facebook

◦ Instagram

◦ Twitter

◦ Blog do Lacon

◦ Mailchimp

◦ E-mail do Lacon
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Redes 
sociais



Como foi 
usado
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Blog e Facebook



Como foi 
usado
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Mailchimp e Twitter



◦ Adobe Photoshop

◦ Adobe Illustrator

◦ Corel Draw
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Confecção 
de
Artes



Como foi 
usado
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Corel Draw

Adobe Illustrator

Adobe Photoshop



◦ Sorteio de curso (online)

◦ Sorteio de livro (durante 
o evento)
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Impulsionamento



Como foi 
usado
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Sorteio online

Sorteio presencial



4.
Divulgação



Como foi 
organizado

◦ Mídia física e internet

◦ Divisão das tarefas e redes sociais

◦ Cronograma de divulgação

◦ Exploração do visual

◦ Estimulo de divagações

◦ Transmissão ao vivo
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Mídia Física

Divulgação da 
programação

Estímulo de divagações
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Transmissões ao vivo

Twitter Facebook Instagram



5.
Resultados



Relatório 
Pós-evento

◦ 20 a 35 participantes por mesa

◦ Taxa de engajamento Instagram: 19,23 

◦ Visualização Stories: 41, 53

◦ Taxa de engajamento Facebook: 9,7

◦ Questionário de avaliação

i. 70% voltariam com certeza

ii. 100% indicariam para outras pessoas

iii. 45,5% ótima divulgação
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Observatório imaginaRIO

• Lançado em março de 
2019;

• Newsletter com o objetivo  
de monitorar as principais 
notícias, publicações 
acadêmicas e eventos 
culturais sobre a temática 
dos megaeventos, do 
consumo e da cidade, 
com foco no Rio de 
Janeiro;

• Periodicidade: mensal



“
Obrigada!
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BIG CONCEPT
Bring the attention of your audience over a 

key concept using icons or illustrations
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WANT BIG IMPACT? USE BIG IMAGE.
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USE 
DIAGRAMS 
TO 
EXPLAIN 
YOUR 
IDEAS
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LOREM 3

Vestibulum nec congue 
tempus lorem ipsum

LOREM 1

Vestibulum nec congue 
tempus lorem ipsum

LOREM 2

Vestibulum nec congue 
tempus lorem ipsum

Vestibulum nec 
congue 
tempus



AND 
TABLES TO 
COMPARE 
DATA

A B C

Yellow 10 20 7

Blue 30 15 10

Orange 5 24 16
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MAPS

our office
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89,526,124
Whoa! That’s a big number, aren’t you proud?
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89,526,124$
That’s a lot of money

100%
Total success!

185,244 users
And a lot of users
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OUR 
PROCESS 
IS EASY
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LET’S 
REVIEW 
SOME 
CONCEPTS

Yellow
Is the color of gold, 
butter and ripe 
lemons. In the 
spectrum of visible 
light, yellow is found 
between green and 
orange.

Blue
Is the colour of the 
clear sky and the 
deep sea. It is located 
between violet and 
green on the optical 
spectrum.

Red
Is the color of blood, 
and because of this it 
has historically been 
associated with 
sacrifice, danger and 
courage. 
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Yellow
Is the color of gold, 
butter and ripe 
lemons. In the 
spectrum of visible 
light, yellow is found 
between green and 
orange.

Blue
Is the colour of the 
clear sky and the 
deep sea. It is located 
between violet and 
green on the optical 
spectrum.

Red
Is the color of blood, 
and because of this it 
has historically been 
associated with 
sacrifice, danger and 
courage. 



You can insert graphs from Google Sheets
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http://www.google.com/sheets/about/


MOBILE PROJECT

Show and explain 
your web, app or 
software projects 
using these gadget 
templates.

Place your screenshot 
here
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Place your screenshot here
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TABLET PROJECT

Show and explain 
your web, app or 
software projects 
using these gadget 
templates.



Place your screenshot here
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DESKTOP PROJECT

Show and explain 
your web, app or 
software projects 
using these gadget 
templates.
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THANKS!
Any questions?

You can find me at @username & user@mail.me



CREDITS

Special thanks to all the people 
who made and released these 
awesome resources for free:

◦ Presentation template by 
SlidesCarnival

◦ Photographs by Unsplash
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http://www.slidescarnival.com/
http://unsplash.com/


PRESENTATION 
DESIGN

This presentation uses the following 
typographies:

◦ Titles: Montserrat Extrabold
◦ Body copy: Montserrat Light

You can download the fonts on this page:

https://www.fontsquirrel.com/fonts/montserrat

You don’t need to keep this slide in your presentation. It’s only 
here to serve you as a design guide if you need to create new 
slides or download the fonts to edit the presentation in 
PowerPoint®
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https://www.fontsquirrel.com/fonts/montserrat
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SlidesCarnival icons are editable 
shapes. 

This means that you can:
◦ Resize them without 

losing quality.
◦ Change fill color and 

opacity.
◦ Change line color, width 

and style.
Isn’t that nice? :)

Example:



✋👆👉👍👤👦👧👨👩👪💃
🏃💑❤😂😉😋😒😭👶😸🐟
🍒🍔💣📌📖🔨🎃🎈🎨🏈🏰
🌏🔌🔑 and many more...

��
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Now you can use any emoji as an icon!
And of course it resizes without losing quality and you 
can change the color.
How? Follow Google instructions 
https://twitter.com/googledocs/status/730087240156643328

https://twitter.com/googledocs/status/730087240156643328

